
JOHN WALSH LEADS TEENS IN DISCUSSION OF SEXTING AND 
CYBERBULLYING AT COX'S NATIONAL SUMMIT ON INTERNET AND 
WIRELESS SAFETY  

What Every Parent Needs to Know: Cox and Harris Interactive to Present 
Findings from National Teen Online and Wireless Safety Survey on Sexting and 
Cyberbullying  

ATLANTA – For the fourth consecutive year, teens from across the country will 
gather in Washington, D.C. for the Cox National Teen Summit on Internet and 
Wireless Safety held in partnership with the National Center for Missing & 
Exploited Children® (NCMEC).  
 
As a part of Cox's Take Charge! program developed to keep kids safer online, 
America's Most Wanted host and children's advocate John Walsh will guide teen 
participants from Cox Communications' markets across the country in a 
discussion of Internet and wireless safety, with a focus on ways parents, 
guardians and teen mentors can help children be safer online, at home and on 
the go. Discussion topics include sexting, cyberbullying and parental controls.  
 
Results of a new survey conducted by Cox in conjunction with NCMEC about the 
behavior of young people online and a recap of the summit will be presented 
during a virtual media conference on BlogTalkRadio. John Walsh, Harris 
Interactive and select teens will be available to answer questions. On June 25, 
the teens will deliver the news directly to Capitol Hill in meetings with members of 
Congress.  

WHAT: Cox Communications' National Teen Summit on Internet & Wireless 
Safety  

WHEN: Wednesday, June 24, 2009  

o 7:00 a.m., Complete Survey Results available at 
www.cox.com/takecharge  

o 9:00 a.m. Teen Summit  
o 11:00 a.m. Virtual Media Conference with John Walsh 

& Harris Interactive 
Call-In Phone Number: (646) 200- 4633  

WHERE: National Cable & Telecommunications Association 
25 Massachusetts Avenue, NW – Suite 100 
Washington, DC 20001 

Last year's key findings from the Summit include the following tips for 
parents/guardians: 



 Use parental controls like those available with Cox High Speed Internet  
 Proactively ask questions about what your teen is doing online and how 

they are accessing the Internet.  
 Know the Internet, its popular sites and its capabilities, especially in the 

social networking arena.  
 Set your conversation in a casual, non-threatening situation.  

"Teens are connected online and through their cell phones. A dangerous new 
trend is sexting. One in five teens readily admits they participate in sexting, 
despite the fact that they believe it's dangerous," said John Walsh. "Knowledge is 
power. Parents need to arm themselves, and regularly talk with their teens in a 
non-confrontational manner about safe behavior with computers and wireless 
devices."  
 
About Cox Communications:  

Cox Communications is a multi-service broadband communications and 
entertainment company with 6.2 million total residential and commercial 
customers. The third-largest cable television company in the United States, Cox 
offers an array of advanced digital video, high-speed Internet and telephony 
services over its own nationwide IP network. Cox Business is a full-service, 
facilities-based provider of communications solutions for commercial customers, 
providing high-speed Internet, voice and long distance services, as well as data 
and video transport services for small to large-sized businesses. Cox Media 
offers national and local cable advertising in traditional spot and new media 
formats, along with promotional opportunities and production services. Cox 
Communications wholly owns and operates the Travel Channel. More 
information about the services of Cox Communications, a wholly owned 
subsidiary of Cox Enterprises, is available at www.cox.com, 
www.coxbusiness.com, and www.coxmedia.com.  

About Cox's Take Charge Initiative:  

Cox's Take Charge! program was launched in 2004 to educate parents and 
guardians about the importance of Internet safety and to help families get the 
most out of mass media in the home. It provides scores of resources to help 
parents and guardians manage what their children’s’ use of the TV, Internet and 
wireless devices -- from instructions on setting parental controls, to a guide to the 
lingo teens use online, to tips for more constructive conversations between 
parents and kids. Teaching young children and teens how to stay safer online is 
a major element of the Take Charge program, thanks in part to Cox's partnership 
with the NetSmartz® Workshop, NCMEC's Internet safety resource available at 
www.NetSmartz.org. Cox has donated more than $30 million worth of advertising 
time to NetSmartz and NCMEC to encourage safer online behavior among 
children. More information on Take Charge! is available at 
www.Cox.com/TakeCharge.  



About the National Center for Missing & Exploited Children:  

The National Center for Missing & Exploited Children is a 501(c)(3) nonprofit 
organization. Since it was established by Congress in 1984, the organization has 
operated the toll-free 24-hour national missing children’s hotline which has 
handled more than 2,377,000 calls. It has assisted law enforcement in the 
recovery of more than 138,500 children. The organization’s CyberTipline has 
handled more than 688,500 reports of child sexual exploitation and its Child 
Victim Identification Program has reviewed and analyzed more than 22,829,500 
child pornography images and videos. The organization works in cooperation 
with the U.S. Department of Justice’s office of Juvenile Justice and Delinquency 
Prevention.  

To learn more about NCMEC, call its toll-free, 24-hour hotline at 1-800-THE-
LOST or visit its web site at www.missingkids.com. 

About the Survey  

This survey was conducted online within the United States by Harris Interactive 
on behalf of Cox Communications between April 9 and 21, 2009 among 655 U.S. 
teens ages 13-18. No estimates of theoretical sampling error can be calculated; a 
full methodology is available. 
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